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Profitability 

Personal Care at a glance
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Growth 
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Deoorants Skin Cleansing
Oral Care

Personal Care overview 

Power Brands Primary Verticals

Oral Care

Deodorants

Skin 
Cleansing

#4 market position
leadership positions in Asia

#1 market position

#1 market position

Market size

€24bn
€39bn

€45bn

86%
of turnover from 

Power Brands
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Key geographies and markets

Top 5 Markets

USA

India

Brazil

UK

Indonesia

53%47%

North America
30% of turnover

Latin America
16% of turnover

Europe
17% of turnover

Asia Pacific Africa
37% of turnover

Emerging 
Markets

Developed 
Markets
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Personal Care Financials

Turnover
 (€bn) USG % UVG % UPG % UOP

 (€bn)
UOM %

2019 12.1 2.3% 1.7% 0.6% 2.7 22.3%

2020 12.0 5.3% 4.8% 0.5% 2.7 22.7%

2021 11.8 0.3% (3.1)% 3.5% 2.5 21.3%

2022 13.6 7.9% (3.7)% 12.1% 2.7 19.6%

2023 13.8 8.9% 3.2% 5.5% 2.8 20.2%

4-year CAGR 3.4% 4.9% 0.5% 4.4% 0.9%
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